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10-ish Tips to Make 
WordPress Your Friend

All the handouts associated with this talk are 
available here:  bit.ly/1T34w8V

Permalinks: 
The permanent link to a specific page
Use it to send people exactly where you want 
them to go.

Page title Permalink

Where To Set Permalinks If you can use WORD 
and you are not afraid of the internet,

you can use WordPress

This is the “Kitchen Sink” icon. 
Use it to show 2-line WYSIWYG editor

Page Options Future Publishing and Changing Dates



2016 ADHD Professionals Conference 4/26/2016

(c) 2016 Kerch@WefixBrokenWebsites.com 2

Visibility: Private  
and Password 
Protected
shows in search 
results. 

Save Draft:
Don’t publish 
until you’re 
ready

Publish now 
or in the 
future: Plan 
your updates

Future Publishing and Changing Dates A litt le SEO
This is in the handout

• Site Map 
for  search engines and for people

• Privacy Statement

Stuff you must have

• Unique title (12 words/40‐70 characters)

• Friendly URL (53 characters)

• Most important words at the beginning

Friendly URL

Page title

Tit les Use HEADINGS 
Not just colored text and bold

Image tit les and Alt tags

Title: keys

Alt: keys

Anchor text

NOT: 
Download the details and registration form here
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• At LEAST 300 words

• + 1 link/150 words

• Line length

• Use SHORT paragraphs

• Use lists

• Use BOLD words

• Social counts. People saying something is relevant

Content Copy and Paste Issues
What the code looks like in Text Tab 

Pasted direct from email

Copy and Paste Issues Use this: No extra code!

Blockquote Indent / Outdent
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Indent / Outdent / Blockquote The images won’t go where I want

No Alignment

The images won’t go where I want

Left

The images won’t go where I want

Right

The images won’t go where I want

Center

Backups
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Update Core and Plugins

Update Plugins Oh, Rats! I lost what I was working on
Using Revisions

Find them in the 
side bar

Find them in the 
footer

Screen Options

How to find what you can’t

When you’re lost and confused: 
Ask the CODEX  (codex.wordpress.org)

For example:  How to add a picture to a post

Search the codex.wordpress.org
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You really should have

Contact form  Social Links
Favicon  Mailing list
Gravatar Google Analytics

 Rich Site Summary 
 Really Simple Syndication

Automatically delivers new content from 
your website to people who want to see it

Don’t publish until you’re ready 
for the world to read what you wrote. 

Use DRAFT!

RSS:  

Gravatar.com
You need a WordPress.com  
login and password (They’re free)

Gravatar

• Add logo
• Change themes
• Change colors of text and links
• Change or add to menus
• Add widgets
• Choose a static home page

Customizer Edit page or post

Favicon
Figure out your ideal customer: 

Buyer Persona
• Get to the point right away
• Use specific and active language

Share enough info but not more 
than is necessary

• Talk how your customer talks 
Everyone is not your customer

• Tell stories on product page
Get stories from your customers

Product Pages
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Answer questions and doubts

Readabilty matters (verbs not adjectives)
No Jargon

Scannable format
Optimize for SEO

Product Pages

Fast internet is great!
But so what?

Features are statements about your 
product: What can it do, general specs, etc.
Advantages are in between: They explain 
the feature 
Benefits are emotional: Yea, so what?

Features and Benefits

• blog.kissmetrics.com/product‐descriptions‐
that‐sell/

• vwo.com/blog/ecommerce‐product‐
descriptions‐that‐sell/

• conversionxl.com/how‐to‐write‐product‐
page‐copy‐that‐doesnt‐suck/

• www.enchantingmarketing.com/features‐
and‐benefits/

• Also check out Hubspot.com for all kinds of 
stuff

About writing product pages About Kerch
Phone:  (443) 255‐3401 

Kerch@WeFixBrokenWebsites.com

WeFixBrokenWebsites.com  
(also: FixMyBylaws.com)

Twitter @kerchmcc

FaceBook.com/kerch

plus.google.com/+KerchMcConlogue/

Linkedin:  kerch‐mcconlogue

slideshare.net/kerch


